Jerry Marlow, MBA—
Persuasive writing for

commercial real estate
developers

To realize your vision

for a property,

you may need to persuade
investors and lenders

that your vision

and your capabilities

will transform the property
Into a high-return cash flow.

To help you enlist investors
and lenders in your vision,

| can create for you pitch books
and presentations that




address the questions
that these professionals
have on their minds:
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community groups.

To help you win their support,

| can create presentations

that show how your development
will benefit the community.

If you wish, | can show

the flexibility you have

to create amenities

that satisfy community needs.
| can help you engage

with community groups

In ways that convert
Irrational objections
and complaints

Into rational solutions.

nt




To see how | combine words,
Images, numbers and graphs
to win the support

of specific target audiences,
download the pitch book

| created to persuade

the Walt Disney Company

to establish a hotel in the historic
New York Times building—

a building
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initially constructed
In the first few years
of the twentieth century.

If you want investors, lenders
and community groups

to help you make

your real estate vision a reality,
let me create for you pitch books
and presentations that will enlist
your target audiences
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In your vision.

Give me a call today:
(917) 817-8659

Or email:

lerrymarlow@jerrymarlow.com.

Download Disney Hotel
pitch book.

Jerry Marlow, MBA—
Persuasive writing

for commercial

real estate developers
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WWW. jerrymarlow.com



mailto:jerrymarlow@jerrymarlow.com
http://jerrymarlow.com/pdfs/Marlow_Sample_Persuade_Disney_to_develop_hotel_in_NY_Times_building.pdf
http://www.jerrymarlow.com/

